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Request for Proposals – A Digital Media Campaign on  
“WEPs in Lebanon: Principles in Practice” 

 
The UN Global Compact Network Lebanon (GCNL) seeks proposals from qualified Lebanese communications 
firms to develop and produce a digital media campaign to raise awareness on how the Lebanese Private Sector 
are implementing the Women Empowerment Principles (www.weps.org) as described in this Request for 
Proposal and its related annexes.  The campaign “WEPs in Lebanon: Principles in Practice” is comprised of two 
components: production of 7 videos (one on each WEPs principle) and a social media strategy (including but 
not limited to production of creative concepts, content calendar, online platforms, and graphics, etc.). 
 
GCNL invites proposals from qualified bidders for providing the requirements as defined in these documents.  
In order to prepare a responsive proposal, bidders must carefully review and understand the contents of the 
following documents: 
 

1. This Letter including instructions to bidders 
2. Terms of Reference (TOR)  
3. Evaluation Criteria – Annex 1 
4. Technical Proposal – Annex 2 
5. Financial Proposal – Annex 3 
6. Proposal Submission Form – Annex 4  
7. Voluntary Agreement form to Promote Gender Equality and Women’s Empowerment – Annex 5 
8. Submission Checklist – Annex 6 
9. List of WEPS companies – Annex 7 
10. Relevant Research on Women Economic Empowerment – Annex 8 

 

Instruction to Proposers Specific Requirements 

Date of Issuance  August 4, 2020  

Requests for Clarifications   Requests for clarification shall be submitted by August 6 at 5:00 pm 
via email to communications@globalcompact-lebanon.org  

 Answers to be posted on www.globalcompact-lebanon.org by 
August 7 COB  

Deadline and Submission Format  August 24, 2020 by 4:00 pm, Beirut time. Any proposal received 
after this date and time will be disqualified.  

 Proposals should be sent via email to: 
communications@globalcompact-lebanon.org 

 Proposal validity 30 days from the submission deadline 

Language of the Proposal English  

Proposal Currency USD 

Notification of Shortlisted Bidders August 26, 2020 

Oral Presentations (TBC) August 28, 2020 

Anticipated Period of Performance On/about September 1, 2020-November 15, 2020 

 
5. The bidder will be selected based on the Evaluation Criteria indicated in Annex 1. 
6. This letter is not to be construed in any way as an offer to contract with your organization.  
 
Dima Jamali, President, UN Global Compact Network Lebanon 
 

mailto:communications@globalcompact-lebanon.org
http://www.globalcompact-lebanon.org/
mailto:communications@globalcompact-lebanon.org
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TERMS OF REFERENCE (TOR) 
A Digital Media Campaign for “WEPs in Lebanon: Principles in Practice”  

 

“The Women’s Empowerment Principles are subtitled Equality Means Business because the full participation of women 
benefits business, and indeed, all of us. Informed by leading businesses’ policies and practices from different sectors 
and around the world, the Principles offer a practical approach to advance women, and point the way to a future that 
is both more prosperous and more fair for everyone.” ─ Georg Kell, Ex- Executive Director, UN Global Compact Office 

 
A. GCNL Overview  
 
The Global Compact Network Lebanon (www.globalcompact-lebanon.org) is one of the 68 Local Networks 
around the world that operates through a signed Memorandum of Understanding (MOU) with the UN Global 
Compact headquarters (UNGC). GCNL works closely with the UNGC to provide opportunities for learning, 
policy dialogue, and partnerships on the Ten Principles of responsible conduct and the 17 Sustainable 
Development Goals (SDGs). GCNL helps companies build a strong understanding of responsible business 
within a national context and put their sustainability commitments into action as well as facilitate local 
connections – with other businesses and stakeholders from NGOs, government and academia.  All activities 
are organized across these five streams: 

1. Awareness Raising: Helping Business Understand SDG Risks and Opportunities 
2. Capacity building: Mainstreaming a principle-based approach to the SDGs 
3. Recognizing Leadership: Providing inspiration through Good Business Practices 
4. Policy-Dialogue: Engaging Responsible Business on national SDG Action Plans and Policies 
5. Multi-Stakeholder Partnerships: Facilitating collaboration and collective action 

 
Gender equality is a fundamental human right. Yet despite progress, women and girls around the world do 
not fully experience equal rights and their potential as economic, social and sustainable development change-
agents remains untapped. Women are underrepresented in power and decision-making roles.  They receive 
unequal pay for equal work and they continue to be targets of physical and sexual abuse. Additionally, women-
owned enterprises are economically disadvantaged and lack equal opportunity to compete for business 
opportunities. Women also face legal and other barriers that affect their opportunities at work and as 
entrepreneurs. Empowering women and girls helps expand economic growth, promote social development 
and establish more stable and just societies. Women’s economic empowerment benefits both women and 
children. It is pivotal to the health and social development of families, communities and nations. Further, the 
UN’s Sustainable Development Goals (SDGs) underscore women’s empowerment as an important 
development objective, in and of itself, and highlight the relevance of gender equality to addressing a wide 
range of global challenges.  
 
Companies that focus on women’s empowerment experience greater business success. Research shows 
investing in women and girls can lead to increases in productivity, organizational effectiveness, return on 
investment and higher consumer satisfaction. A growing number of business leaders recognize the 
importance of women as leaders, consumers, entrepreneurs, workers and caretakers. They are adapting their 
policies, programs and initiatives to create environments where women and girls thrive. We believe that at a 
minimum, business has the responsibility to respect the rights of women and girls, such as by putting in place 
non-discrimination and sexual harassment policies. In addition, companies can create inclusive business 
models and invest in women’s economic empowerment programs. They also partner with organizations to 
advance women’s rights and advocate for gender equality policies. Such actions to support women’s rights 
should be a complement, not a substitute for respecting women’s rights.  
 
B. Women’s Empowerment Principles:  A Joint Initiative of UN Women and UN Global Compact 
 
Launched in 2010, the Women’s Empowerment Principles are a joint initiative of UN Women and the UN 
Global Compact to provide guidance to business on how to empower women in the workplace, marketplace 
and community. UN Women offers strong gender and development expertise and networks of organizations 

https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.globalcompact-lebanon.org%2F&h=AT1rCxlgmB1tfB2gfdt-p-2P51co5rXaMZEZh6wXkwntcXemI_Zv3PPQjcpztakIQvH4TjAfV-MersnumPt188UCz8TUEQC8hRdNlz7YzsRsOcgTGlnqE70zYNdcIdwjMDmPFy3xUe8vokCcVpurSTTl
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working on women’s empowerment and the UN Global Compact’s offers valuable experience with private 
sector engagement and corporate sustainability.  
 
The Women’s Empowerment Principles (WEPs) are a primary vehicle for corporate delivery on gender equality 
dimensions of the 2030 agenda and the United Nations Sustainable Development Goals. By joining the WEPs 
community, the CEO signals commitment to this agenda at the highest levels of the company and to work 
collaboratively in multi-stakeholder networks to foster business practices that empower women. These 
include equal pay for work of equal value, gender-responsive supply chain practices and zero tolerance against 
sexual harassment in the workplace.  
 

The 7 Women’s Empowerment Principles (visit www.weps.org for more details):  
 

1. LEADERSHIP: Establish high-level corporate leadership for gender equality.  
2. EQUALITY: Treat all women and men fairly at work – respect and support human rights and 

nondiscrimination.  
3. SAFTEY: Ensure the health, safety and well-being of all women and men workers.  
4. LEARNING: Promote education, training and professional development for women.  
5. MARKETS: Implement enterprise development, supply chain and marketing practices that empower 

women.  
6. COMMUNITY: Promote equality through community initiatives and advocacy.  
7. TRANSPARENCY: Measure and publicly report on progress to achieve gender equality 

 
With support from UN Women and the Ford Foundation, GCNL has secured commitments from 23 private 
sector companies in Lebanon to the WEPs and are providing technical support be more gender responsible 
through operationalizing the WEPs principles.  This includes: promoting the CEO Statement of Support for the 
WEPs in order to rally businesses to do more on gender equality and undertaking the WEPs Gender Gap 
Analysis to provide companies a better understanding of their gender performance.  
 
C. Scope of Work 
 
GCNL seeks to contract a competent communications firm to develop and implement a digital media campaign 
to raise awareness about the 7 principles of the Women Empowerment Principles WEPs by highlighting how 
the 23 companies who signed the WEPs in Lebanon are applying them in their daily operations (See Annex 7)  
The campaign should highlight WEPs best practices and benefits of empowering women in the workplace in 
order to celebrate impact to date and to motivate other private sector partners to commit to the WEPs in 
Lebanon.   
 
The successful bidder will develop a creative concept for and develop the following communications products 
for this campaign:  
 

 a series of videos on each of the 7 principles highlighting the efforts made by companies and the 
impact these have had on gender equality and women’s empowerment (in Arabic with English 
subtitles). The 7 videos will tackle the 7 principles Leadership, equality, safety, learning, markets, 
community and transparency 

 a social media strategy (in English) and package that conveys key messages to target audiences in an 
effective and creative way (bi-lingual Arabic and English).  

 
Based on a detailed briefing by GCNL and UN Women, the successful bidder will be provided with background 
details on the 23 companies who signed the WEPS commitment letter, progress made to date by each in line 
with the 7 principles, along with suggestions for story angles, interviewees, locations, and data/statistics that 
can be incorporated into the campaign.  The successful bidder will build on this research to design a creative 
concept and storyboards for the videos and social media strategy, integrating feedback and comments from 
GCNL and UN Women Lebanon on all drafts in order to produce the final products with approval from GCNL 
and UN Women. 

http://www.weps.org/
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The digital media campaign is anticipated to start on November 1, 2020 with two “principles” videos posted 
each week (Monday and Thursday), complemented by other social media activities defined in the social media 
strategy.  The final principle video will focus on the “safety” principle in order to coincide with the “16 Days 
of Activism against Gender-Based Violence” where WEPS participants will jointly launch a campaign to support 
this effort. The “16 Days” is an annual international campaign that kicks off on November 25 (the International 
Day for the Elimination of Violence against Women) and runs until December 10 (International Human Rights 
Day). See https://16dayscampaign.org/ for more details.   
 
D. Expected deliverables 
 
Under the direct guidance and supervision of GCNL, the successful bidder will deliver the following: 
 

 Creative Concept including work plan / production timeline (in English): This document will include 
the proposed concept for the overall campaign; an outline/storyboard for each of the 8 videos ; and 
a production timeline including deadlines for first draft/rough cut, revision rounds, finalization and 
subtitling of videos. 
 

 7 “Principles in Practice” Videos (1-3 minute videos in Arabic with English subtitles): Based on the 
data provided by GCNL and UN Women on the work of WEPS participants in Lebanon, these high 
quality videos may include interviews, graphics, animations, etc. to tell the story of the impact of 
gender equality efforts. GCNL will support the successful bidder in securing interviews with WEPS 
companies and facilitate required logistics related to engaging selected WEPS companies.  
Please see below some of the required steps:  

• Develop timeline, script and shooting plan for the video. 
• Lead the collection of data and new video footage. 
• Edit, provide video graphics, if needed. 
• Copyright of all footage and music in the video. 
• Submit draft of edited videos for which GCNL will provide initial inputs (cost to include x rounds of 
comments). 
• Finalize the videos according to feedback provided by GCNL 
• Submit the final versions of the videos products on an external drive. 

 

 1 WEPS Highlights Video (3 minutes in Arabic with English subtitles):  This video will synthesize the 
results of the 7 “principles” videos, highlighting the overall impact of the WEPs in Lebanon to date. It 
may include motion graphics and illustrations to support and simplify the concept of the WEPs.  
 

 1 Digital Media Campaign Strategy (in English) and Social Media Content Package (bilingual in Arabic 
and English): The successful bidder will produce a strategy to publicize the videos and WEPS principles 
online, including but not limited to: social media cards, GIFs, Filters, Hashtags, Website headers, etc. 
The successful bidder will develop all social media content, including the calendar, captions, hashtags, 
info-graphs and visuals within the package.   

 
Technical details:  

 

 Deliverables meet technical standards of HD broadcasting; 

 Compression H.264/MPEG4 or better video at 12,000 KBps minimum or HD broadcast quality; 

 AAC Audio at 256 KBps with no out of sync issues, distortion, reverb or other audio issues; 

 Final outputs to be submitted in two versions: Version 1 clean (Arabic); Version 2 with subtitles 
(English); 

 Submit all raw video footage, B-Roll and Adobe Premiere working files used for video editing; 

 Digital media campaign will be rolled out on: GCNL’s Website, Facebook, Instagram and Twitter. 
https://www.globalcompact-lebanon.com/ 

https://16dayscampaign.org/
https://www.globalcompact-lebanon.com/
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https://www.facebook.com/GCNLebanon 
https://www.instagram.com/gcnlebanon/ 
https://twitter.com/gcnlebanon  
 

 All communications products must be in line with WEPS, UN Women and GCNL branding requirements 
as outlined here. 

 WEPs: https://www.weps.org/logo-policy 
 GCNL:https://d306pr3pise04h.cloudfront.net/docs/about_the_gc%2FUN_Global_Compact_

Brand_Guidelines.pdf 
 
The work contained under this contract shall begin on or about September 1, 2020 and conclude by November 
30, 2020.   As part of the application, bidders must outline an initial work plan and timeline for each of the 
deliverables, including deadlines for revisions and approvals, in order for GCNL to go live with the WEPS 
campaign starting November 1st.  
 
E. Eligibility and Required Qualification: 
 
The bidder is expected to be a communication firm (or a consortium) with expertise and experience in: 
 

 At least five (5) years of experience in the field of information and communications in Lebanon, i.e. 
communications strategy, video production, social media, advertising, public relations, political 
campaigns, digital campaigns, social marketing, and related activities. 

• Successful track record in the design and implementation of media advocacy campaigns on public interest 
issues with the specific objective of promoting behavioral change and/or developing and implementing 
social media campaigns for non-profit organizations. 

 Proven technical skills in videography, social media content development, social media marketing, graphic 
design/illustration, including visual identity and logo design, and branding, etc. 

 Demonstrated experience in creating visibility products for international and local development agencies 
and ability to adhere to strict donor visibility guidelines. 

 Ability to produce bilingual content in Arabic and English. 
 

Profile on Gender Equality 
Bidders are strongly encouraged to include information regarding the percentage of women: (1) 
employed in the Proposer’s organization, (2) in executive and senior positions, and (3) shareholders. 
While this will not be a factor of evaluation, UN Women and GCNL are collecting this data for statistical 
purposes in support of its mandate to promote gender equality and women’s empowerment. 
 
Proposers are also invited to: (1) become a signatory to the Women Empowerment Principles (if more 
than 10 employees) http://weprinciples.org/Site/PrincipleOverview; or (2) sign the Voluntary 
Agreement to Promote Gender Equality and Women’s Empowerment (if less than 10 employees). 
Good practices of gender-responsive companies can be found here: 
http://weprinciples.org/Site/CompaniesLeadingTheWay/ 

  

https://www.facebook.com/GCNLebanon
https://www.instagram.com/gcnlebanon/
https://www.weps.org/logo-policy
https://d306pr3pise04h.cloudfront.net/docs/about_the_gc%2FUN_Global_Compact_Brand_Guidelines.pdf
https://d306pr3pise04h.cloudfront.net/docs/about_the_gc%2FUN_Global_Compact_Brand_Guidelines.pdf
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Annex 1:  Evaluation Criteria 
 
This solicitation is open to firms registered in Lebanon specializing in multi-media production and 
communications.  Proposed key staff, including the Project Manager, must be fluent in English and Arabic. The 
selected bidder will be responsible for designing and executing all activities outlined in this RFP in cooperation 
with GCNL.   The criteria listed below are presented by major category, so that bidders will know which areas 
require emphasis in the preparation of information and to set the standard against which all proposals shall 
be evaluated. The merits of the proposal shall be evaluated carefully according to the following criteria: 
 

Technical Approach 40 
Management and Administration 15 
Experience, Past Performance and Qualifications 15 
Key Personnel and Staffing Plan 15 
Cost 15 

Total 100 
 
The following is the criterion by which the above criteria will be judged. 
 

 Part 1: Technical Approach. The proposal demonstrates clear understanding of the assignment, gender 
equality, WEPS principles and benefits of female labor force participation. The bidder offers a unique 
technical value and quality of initial approach to communications design. The proposal discusses the 
company’s proposed approach to all deliverables and demonstrates creativity as well as gender and 
cultural sensitivity. The company identifies potential challenges to the project’s success and presents 
strategies for addressing them, especially given Lebanon’s compounded crises. 

 Part 2: Management and Administration Plan. The proposal demonstrates sufficient range, capacity and 
experience to successfully carry out the assignment and implement multiple tasks at the same time. Sound 
approach to executing the activities and deliverables effectively and efficiently, within an achievable 
timeline and sequencing to carry out work within the specified period of performance. 

 Part 3: Experience, Past Performance, and Qualifications. The proposal demonstrates experience, past 
performance, and qualifications appropriate to high-quality management and implementation of the 
work. Suitability of past performance; demonstration of sufficient and appropriate capabilities; relevance 
and quality of past work, including thematic expertise on gender, per bidder’s work samples submitted. 

 Part 4: Key Personnel and Staffing Plan. Proposed staff configuration and personnel are appropriate, 
sufficient and compliant with managerial and technical requirements of the RFP. The bidder demonstrates 
that the proposed personnel, including subcontractors (if applicable), possess experience in high quality 
video production services and digital media. CVs of key personnel demonstrate required qualifications and 
experience in line with RFP technical and thematic requirements.  

 Part 5: Cost. The costs are reasonable, allocable, and allowable costs determined in accordance with the 
GCNL cost principles, rules and regulations. The cost evaluation will include a cost comparison to other 
bidders; cost realism to consider whether the proposed costs are sufficient to effectively carry out the 
stated tasks (in line with recent GCNL and UN Women procurements for similar statements of work); and 
cost reasonableness (noting that low offers may be deemed unrealistic or unreasonable to accomplish the 
intended results of this RFP). 

 
Oral presentations: Following the technical and cost evaluation, the selection committee reserves the right to 
require shortlisted bidders to present key parts of their submitted applications to the committee. Based on 
those presentations, the selection committee will make the final decision.   
 
The Offer that scores the highest will be determined the most responsive to the RFP and the Project’s needs. 
In case two (2) proposals are evaluated and found to be equal in terms of technical competency and price, 
GCNL will award contract to the company that is either women-owned or has women in the majority in 
support of GCNL’s core mandate. In the case that both companies are women-owned or have women in the 
majority, GCNL will request best and final offer from both proposers and shall make a final comparison of the 
competing proposers.  
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Annex 2: Format of Technical Proposal 

 
Proposals must be clearly and concisely written and must describe and define the Bidder’s understanding and 
compliance with the requirements contained in the Statement of Work.  
 
PART A: TECHNICAL PROPOSAL 
The Technical Proposal shall be straightforward and concise describing how the Bidder intends to carry out 
and satisfy the Statement of Work described above. Bidders are free to recommend any modifications to the 
Terms of Reference they believe are required to perform the assignment more effectively.   
 
Technical proposals are limited to 6 pages in total, not including the Organizational Information, CVs of 
proposed personnel, annexes and PowerPoint presentation of creative solution. Pages in the Technical 
Proposal in excess of 6 pages will not be read or evaluated. No cost information is to be included.  NOTE: 
Bidders are encouraged to send links to previous similar work, including a write-up of links to previous work 
that are available on any online, accessible media sharing platform, such as Youtube, Vimeo, including a brief 
description of each video; client and communications goal; and overall response.  

 
The technical proposal shall be formatted according to the following sections: 

 
Organizational Information (not part of page limit): 

 Organization’s legal name 

 Contact name and position or title 

 Organization’s e-mail address, physical address and telephone number 

 Copy of legal registration authorizing organization to do business in Lebanon 
 
Part 1: Technical Approach (must not exceed three (3) pages in total) 
The Bidder shall demonstrate its understanding, ability and overall approach to performing the 
requirements described in the RFP, in a structure addressing the following: 
 

 Understanding the Context (1 page): Demonstrate your understanding of gender equality in the work 
place in Lebanon; challenges and opportunities; and how communicating the WEPS can combat social 
norms and increase understanding of the importance and impact of women in the work place, 
particularly in light of the compounded crises that Lebanon is facing.  
 

 Creative Solution (2 pages excluding PowerPoint presentation annex):  The bidder will present their 
creative concept to addressing the overarching theme – “WEPS in Lebanon: Principles in Practice” – 
by utilizing publicly available information on the work of WEPS companies in Lebanon and how they 
are contributing to advancing women’s economic empowerment.  The creative solution should 
include an initial concept for the social media strategy and the approach to engaging target audiences 
(1) to join the WEPS; (b) to celebrate the achievements of women at work; and (c) to highlight the 
positive benefits of women in the labor market.  
 

Part 2: Management and Administration (1 page excluding GANTT chart annex) 

 Organizational capacity: Describe your unique technical value and specialized competence to carry 
out this statement of work: why should we hire you and not someone else?  The Bidder shall 
demonstrate it has the necessary organizational systems and personnel to successfully comply with 
the contract requirements and accomplish the deliverables.  If outsourcing specific tasks, the Bidder 
shall indicate what activities will be done directly by the Bidder, and what activities will be outsourced, 
identifying specific vendors for production and post-production services if needed. Do not reference 
past performance examples (the following section is designated for examples). Instead provide an 
overview of the firm’s experience in similar work from a capability and competence angle.  
 

 Planning and implementation: Provide an overview of the approach to planning and implementing 
this statement of work, including a brief description of key management tasks and how the video and 
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social media package will be developed and produced. Describe your capacity to manage and 
implement parallel tasks within the specified period of performance, including ability to produce 
multiple formats from the same content as well as to capture, transcribe and translate content in 
Arabic and English as required. Confirm availability to provide required services during the stated 
period of performance. 
 

 Implementation Timeline: Provide a proposed timeline for implementing this statement of work in 
line with the overall period of performance. Below is a sample GANTT chart for bidders to customize 
in line with their proposed plan of action, adding in as much detail as required to demonstrate how 
they will implement the assignment on time, including all elements of the production cycle: research, 
filming, editing, client review period (comments and changes), translation, subtitling, management 
and administration.   

 
Proposed Implementation Timeline (to be completed by the bidder) 

Activities and Deliverables 
  

Sept Oct Nov Dec 

W1 W2 W3 W4 W1 W2 W3 W4 W1 W2 W3 W4 W1 W2 

Kick-off meeting and contract awarded X 
             

Creative concept due  X             

Research, interviews with selected WEPS 
companies, etc. 

X X X X           

Submission of video storyboards    X X          

1. Production of Video #1:               

1.a. Draft rough cut of video #1               

1.b. Deadline for GCNL/UN Women 
feedback 

              

1.c. Revision of video #1               

1.d. Final video #1 in Arabic               

1.e. Final video #1 with English subtitles               

Contract end date (November 30)            X   

GCNL campaign implementation         X X X X X X 

 
Part 3 : Experience and Past Performance (1 page plus annexes) 

 Experience: Provide an overview of your company and background relevant to this assignment, 
including knowledge, skills and experience with similar tasks. Describe relevant past experience, 
highlighting thematic expertise (gender equality and/or SDGs) and specific accomplishments. 
 

 Past performance samples: The Bidder shall provide at least three (3) examples of past performance 
(through links to videos, websites, etc.) within the last two (2) years similar to what is being requested 
in this RFP. The Bidder must provide references for each example, including the name, title, phone 
number and email address of specific clients for whom the communications products belong. 
 

 References: Provide complete and up-to-date contact information for at least three previous clients, 
including contact name, address, e-mail and telephone numbers. 

 
Part 4: Key Personnel and Staffing Plan (1 page) 

 The Bidder must submit a management plan for implementing this scope of work, along with an 
organization chart and summary describing the proposed staff for the project and a statement of how 
team members complement each other to implement this assignment.  Bidders are required to name 
at least two key personnel - Project Manager and Director – each with a minimum of five years’ 
experience in the relevant field. Include names for each key personnel position, outlining relevant 
qualifications of similar experience and attach CVs of no more than two (2) pages for each person. CVs 
do not count towards the proposal page limitation.  
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Annex 3:  Financial Proposal 
 
Bidders shall submit a Part 5 of the Application “Financial proposal” that covers all services to be provided as 
a fixed-price per deliverables as defined above (page 5) and included below. No cost information or any prices, 
whether for deliverables or line items, may be included in the Technical Proposal. Cost information must only 
be shown in the Financial Proposal.  There shall be no Indirect Costs charged under this contract.  Cost 
proposals shall be presented in USD and must be inclusive of any applicable taxes such as VAT. 
 

# Deliverables Unit 
Specifications 

USD Cost per Unit 
(All Inclusive) 

1 Creative Concept including work plan / production timeline (in 
English): This document will include the proposed concept for the 
overall campaign; an outline/storyboard for each of the 7 
“principles” videos; and a production timeline including deadlines 
for first draft/rough cut, revision rounds, finalization and subtitling 
of videos. 

Lump Sum  

2-8 7 “Principles in Practice” Videos (1-3 minute videos in Arabic with 
English subtitles): Based on the data provided by GCNL and UN 
Women on the work of WEPS companies in Lebanon, these high 
quality videos may include interviews, graphics, animations, etc. to 
tell the story of the impact of gender equality efforts. GCNL will 
support the successful bidder in securing interviews with WEPS 
companies and facilitate required logistics related to engaging 
selected WEPS companies.   

Per Video  

9 1 WEPS Highlights Video (3 minutes in Arabic with English 
subtitles):  This video will synthesize the results of the 7 “principles” 
videos, highlighting the overall impact of the WEPs in Lebanon to 
date. It may include motion graphics and illustrations to support and 
simplify the concept of the WEPs.  

Per Video  

10 1 Digital Media Campaign Strategy (in English): The successful 
bidder will produce a strategy to publicize the videos and WEPS 
principles online.   

Lump Sum  

11 Social Media Content Package (bilingual in Arabic and English): The 
package could include but is not limited to: social media cards, GIFs, 
Filters, Hashtags, Website headers, etc. The successful bidder will 
develop all social media content, including the calendar, captions, 
hashtags, info-graphs and visuals within the package. 

Lump Sum  

 
GCNL will review the proposed costs for reasonableness, allocability and allowability in line with 

procurement of similar work in Lebanon.  

 
The Financial Proposal should be authorized and signed as follows:  
 
Duly authorized to sign the Proposal for and on behalf of ____________________________ 
(Name of Organization) ____________________________ Signature/Stamp of Entity/Date 
 
Name and title of representative: ___________________________ 
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Annex 4: Proposal Submission Form 
 
[The proposer shall fill in this form in accordance with the instructions indicated. No alterations to its format 
shall be permitted and no substitutions shall be accepted.]  
 
To: [insert GCNL] Date: [insert date of Proposal Submission]  
Address, City, Country]  
 
We, the undersigned, declare that:  
 
(a) We have examined and have no reservations to the Proposal Solicitation Documents;  
 
(b) We offer to supply in conformity with the Proposal Solicitation Documents the following [Title of 
goods/services/works] and undertake, if our proposal is accepted, to commence and complete delivery of all 
services specified in the contract within the time frame stipulated.  
 
(c) We ensure any due diligence regarding the legal review and ability to be compliant to all contract terms 
and conditions has been undertaken prior to the submission of our offer. Submission of this offer is 
confirmation of accepting a UN Women contract included herein.  
 
(d) We offer to supply for the sum as may be ascertained in accordance with the Financial Proposal submitted 
in accordance with the instructions under the Proposal Instruction Sheet;  
 
(e) Our proposal shall be valid for a period of [___] days from the date fixed for opening of proposals in the 
Request for Proposal, and it shall remain binding upon us and may be accepted at any time before the 
expiration of that period;  
 
(f) If our proposal is accepted, we commit to obtain a performance security with the instructions under the 
Proposal Instruction Sheet;  
 
(g) We, including any subcontractors or suppliers for any part of the contract, have nationality from 
countries________ [insert the nationality of the proposer, including that of all parties that comprise the 
proposer]  
 
(h) We have no conflict of interest in accordance of the RFP Instructions to Proposers;  
 
(i) Our firm, its affiliates or subsidiaries—including any subcontractors or suppliers for any part of the 
contract—has not been declared ineligible by GCNL of the RFP Instructions to Proposers;  
 
(j) We understand that you are not bound to accept the lowest evaluated proposal or any other proposal that 
you may receive.  
 
Signed: [insert signature of person whose name and capacity are shown]  
In the capacity of [insert legal capacity of person signing this form]  
Name: [insert complete name of person signing the Proposal Submission Form]  
Duly authorized to sign the proposal for and on behalf of: [insert complete name of proposer]  
 
Dated on ____________ day of __________________, _______ [insert date of signing] 
 

  



RFP WEPS Digital Campaign, Final, as of 04.08.2020 
 

Annex 5: Voluntary Agreement To Promote Gender Equality and Women’s Empowerment 
 
Voluntary Agreement to Promote Gender Equality and Women’s Empowerment 
Between 
 
(Name of the Contractor) 
 
And 
 
The United Nations Entity for Gender Equality and the Empowerment of Women 
 
The United Nations Entity for Gender Equality and the Empowerment of Women, a composite entity of the 
United Nations established by the United Nations General Assembly by its resolution 64/289 of 2 July 2010 
(hereinafter referred to as “UN Women”) strongly encourages (Name of the Contractor) (hereinafter referred 
to as the “Contractor”) to partake in achieving the following objectives: 
 

☐ Acknowledge values & principles of gender equality and women’s empowerment;  

☐ Provide information and statistical data (that relates to policies and initiatives that promote gender equality 
and women empowerment), upon request;  

☐ Participate in dialogue with UN Women to promote gender equality and women’s empowerment in their 
location, industry and organization;  

☐ Establish high-level corporate leadership for gender equality;  

☐ Treat women and men fairly at work and respect and support human rights and nondiscrimination;  

☐ Ensure health, safety and wellbeing of all women and men workers;  

☐ Promote education, training and professional development for women;  

☐ Implement enterprise development, supply chain and marketing practices that empower women;  

☐ Promote equality through community initiatives and advocacy;  

☐ Measure and publicly report on progress to achieve gender equality.  

 
On behalf of the contractor:  
 
Name:  ________________________________ 
  
Title:  ________________________________ 
 
Address: ______________________________________________________________  
 
Signature: ________________________________ 
 
Date:  ________________________________ 
 
 
  



RFP WEPS Digital Campaign, Final, as of 04.08.2020 
 

Annex 6: Submission checklist 
 

□ Proposal Submission Form  

□ Voluntary Agreement to Promote GE & WE (Voluntary) 

□ Technical Proposal 

□ Financial Proposal 

□ Financial Excel Spreadsheet (if required) 
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Annex 7 – Relevant Resources 
 
A. List of Companies who signed the WEPs statement of commitment in Lebanon 
 

1. Holdal Group 
2. Bank Audi 
3. Libanpost 
4. Ebco Bitar 
5. Alfa 
6. Banque Liban-Francaise 
7. Deloitte 
8. Worldwide Travel 
9. BLC Bank 
10. SGBL 
11. PWC 
12. Fattal 
13. Indevco 
14. Arab Printing Press 
15. ITG 
16. Henkel Lebanon 
17. Senteurs D'orient 
18. Blom Bank 
19. Fransabank 
20. L'Oreal 
21. BEMO Bank 
22. Kristie's Lab 
23. Beesline 

 
B. Relevant Background materials and research studies 
 
• Women Empowerment Principles: www.weps.org and www.empowerwomen.org 
• Target Gender Equality https://www.unglobalcompact.org/take-action/target-gender-equality 
• COVID-19 Impact Briefs: https://www.unglobalcompact.org/take-action/20th-anniversary-

campaign/uniting-business-to-tackle-covid-19/genderequality  
• https://www.unwomen.org/en/what-we-do/economic-empowerment/facts-and-figures     
• IMAGES MENA – The International Men and Gender Equality Survey: A Qualitative Study on War, 

Masculinities, and Gender Relations with Lebanese and Syrian Refugee Men and Women (2017) 
https://imagesmena.org/wp-content/uploads/sites/5/2017/04/IMAGES-Study_Quali_Eng.pdf  

• Women’s Economic Empowerment in Lebanon: Building Resilience for Lebanese Nationals and Refugees 
Residing in Lebanon. https://www2.unwomen.org/-
/media/field%20office%20arab%20states/attachments/publications/2019/04/lebanon%20briefs/brief-
wee-v5.pdf?la=en&vs=1516 

• COVID-19 and Gender Equality: A Call to Action for the Private Sector 
https://www.weps.org/resource/covid-19-and-gender-equality-call-action-private-sector 

• World Bank MENA Quick Note # 170: Why Aren’t More Lebanese Women Working? May 2018 
(http://documents.worldbank.org/curated/en/919711526913175663/Why-arent-more-Lebanese-
women-working) 

 

http://www.weps.org/
http://www.empowerwomen.org/
https://www.unglobalcompact.org/take-action/target-gender-equality
https://www.unglobalcompact.org/take-action/20th-anniversary-campaign/uniting-business-to-tackle-covid-19/genderequality
https://www.unglobalcompact.org/take-action/20th-anniversary-campaign/uniting-business-to-tackle-covid-19/genderequality
https://www.unwomen.org/en/what-we-do/economic-empowerment/facts-and-figures
https://imagesmena.org/wp-content/uploads/sites/5/2017/04/IMAGES-Study_Quali_Eng.pdf
https://www2.unwomen.org/-/media/field%20office%20arab%20states/attachments/publications/2019/04/lebanon%20briefs/brief-wee-v5.pdf?la=en&vs=1516
https://www2.unwomen.org/-/media/field%20office%20arab%20states/attachments/publications/2019/04/lebanon%20briefs/brief-wee-v5.pdf?la=en&vs=1516
https://www2.unwomen.org/-/media/field%20office%20arab%20states/attachments/publications/2019/04/lebanon%20briefs/brief-wee-v5.pdf?la=en&vs=1516
https://www.weps.org/resource/covid-19-and-gender-equality-call-action-private-sector
http://documents.worldbank.org/curated/en/919711526913175663/Why-arent-more-Lebanese-women-working
http://documents.worldbank.org/curated/en/919711526913175663/Why-arent-more-Lebanese-women-working

